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 Few cultures like Greece , Roman Empire
valued beauty and cosmetic products in ancient
times as the Egyptians did.



were used to whiten the
face.
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 In the 1930s and 1940s
the eyebrow shaping
became popular.



MNC’s Targeting
India
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o|ndia, a Countny of CONtrasts

«[ihe advent of: television and
the awareness of the
western world

*Market liberalization process
began in 1991
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* Increasing size of the middle-class population
In India

« Herbal cosmetics from India have a great
demand in the overseas market
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The Brands

» People get fashion conscious

 Revlon, Coty, Oriflame, Chambor, Avon,
Yardley, Nina Riccli, Garnier Laboratories, and
|_'oreal
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L'Oreal prefer urban rather
than rural areas In India
(Garnier)




with the aim o
Improving the

livelihood and
standard of living

« Market and price go
togother







market

Even Bollywood stars play a
major role iIn marketing
various products.

However, 80 percent of total ,
sales are still made by N\ ‘,‘..f J 4
women. S
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WITHOUT MAKEUP WITH MAKEUP
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